
CASE STUDY:
Concorde Career Colleges

EduNetwork Partners developed targeted quarterly e-blasts for outreach 
to guidance counselors and physical education teachers, athletic directors 
and coaches to bring awareness to the many beneficial educational 
programs available at Concorde Career Colleges.

PROGRAM FEATURES:
• Original e-marketing content created, featuring CTA’s (Calls 

to Action), articles, interviews with previous Concorde 
students, facts.

• Printable/digital handouts for students .
• Highlights special events and programs at each campus.
• An average open rate of 27-40% depending on location.


